=
=4 — —
b - - el e e —— -
e ——— -— o s T - a e 1 e . = ; - - ~
. - C—— - — - da W, - - - e - -
o e At - — - . e B, e 4 — e - i ——— s
jar= = — i G~ =~ | - e e el * - —y AL i R i






FOUNDEDIN FRAMILTD

FROM DECEMBER 2010

2000  FRAMILTD

SHAREHOLDERS STAFF TURNOVER

CITY OF SEINAJOKI

SEINAJOKI UNIVERSITY OF APPLIED SCIENCES
TAMPERE UNIVERSITY OF TECHNOLOGY e U r

MAKING

Member of TEKEL 2/3 1 3 FRAMI:

(FINNISH SCIENCE PARK ASSOCIATION) IDEAS

HAPPEN.
FACILITY SERVICES DEVELOPMENT SERVICES



SERVICES

FACILITYSERVICES

60 companes
700 o5

550

conferences

CONFERENCE

FACILITIES

RELOCATION
SERVICES

DEVELOPMENT SERVICES
BUSINESS PRODUCT
DEVELOPMENT DEVELOPMENT

FOUNDING
ANEW
COMPANY

INNOVATION
SERVICES

PROJECT

MANAGER

EDUCATION
SERVICES

e 400

companies use our services
annually

We analyse

100

new business ideas annually

1000

people use our education
services annually
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BUSINESS IDEA

« We contribute to the development
of the Seinajoki region by offering
modern facilities and development
services to our customers.

« Weaimtoincrease the number
of high competence and technology
related jobs in the region.




User Driven Innovation and

Living Labs
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USERS

LIVING LAB

Stakeholders

UTILIZERS
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Insert DVD

4 2

coming goon

'—_ - Tt to OVD..

S
Watch Movia Insert DVD I don't =ee the point An unskippable Unskippable Unskippable
WWaTCY VOIS " - o %, F
but oh well... coming soon” screen. You may fast forward l
I i ¥
Select Play Finallyl The menu. Some Blu-Ray Unskippable Trailer #3 0Ok I get it, this next Unskippabie Trailer #2
At this point T am commercial that goes [Someone put me trailer may scar me This s ndculous
not sure if I want on an on about how better out of my misery)  for life if I am under 17
to watch the movie t iz than DVD.
Enymore.

-*

Some fade to black Ok encugh already 1 OH COME DNt FFFFFOULULILILY 1 already finished
or outro that is am a legit customer, I my popcorn bucket
completely paid for the damn DY at this point.

Unnecessary with miy hard eamed cash
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User and use

environment
studies

Innovation

Usability studies workshops and
and evaluations sessions with
users

services
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USERISITHE KING!

Iniother.words how,a new,success product is
Y developed|inico-operationiwith users!
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