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Apburtais loks

• Apmekl� t� ju skaits muzejos
• Muzejos glab� jas interesanti ekspon� ti, 

bet t� risti to nezin
• Saistošu marketinga kampa� u 

nepieciešam�ba
• Taup�bas re� �ma apst� k�os, l�dzek�us 

taupa uz marketinga izdevumiem un 
person� la



Da�as iest � des mekl� ja risin� jumus

Partner �ba, sadarb �ba



Latvijas nacion� lais v� stures muzejs un “Nice Place”





Lukabuka un Latvijas nacion� l� opera



Latvijas nacion� lais m� kslas muzejs un  . . . .



Latvijas nacion� l� s m� kslas muzeja z�mola fonds



Gara�a un  . . . . .. . 



. . . . . . . .  J� nis Jenzis



RIJA: Nat� lija Jansone, . . . . . . . . . . .



Skaista latviska vienk� rš�ba, un . . . . . . . . .



. . . . . .Bertolts Fliks



Un tom� r, vairums suven�ru izskat� s š� di . . . . . . 



Ne visa sadarb�ba ir veiksm�ga !





Latgale

• East of Latvia is Russia. A border is a porous membrane through which a 
constant stream of people, culture and influences has flowed. This has 
trained the Latgalians to get to know their visitors, fast. Direct and hardy, 
their own language gives them a recognisable identity edge. Coupled with 
powerful influences such as the emotionality of the Polish and Lithuanian 
Catholic Church, and the artistic exuberance of the Vitebsk province that 
gave us Rothko, Chagall and Kandinsky, this is a different personality 
cocktail to the one by the sea. 

• Having no gold and silver with which to create the ornate candelabra 
observed in the manor houses, these resourceful innovators created 
baroque fantasies out of clay, a material they had in abundance. Striking 
then, that these folk live in the most placid and isolated land of lakes in 
Latvia. Fish for the taking (a modicum of talent required), silence for 
reflection, and just enough cabins and guest houses to make it accessible, 
just!



Pak� pin� ta partner�ba

Soci� l� uz�� m� jdarb�ba



Copenhagen City Honey Co-operative



www.mammu.lv












